
     Effective June 12, Ontario announced stage two of reopening for certain regions, 
including Wellington-Dufferin-Guelph.  The following list of tips will help business
owners to communicate the safety measures, including those required by Public Health.

Continue to
promote home
delivery, pre-
ordering and/or
curbside pickup.

Post on your website and on your entrance:
Customers will not be permitted to enter the establishment
without a face covering. The covering must be worn at all
times while in the establishment except in cases where the
person is a child under the age of two years; wearing a face
covering would inhibit the
person’s ability to breathe in any way; or for any other
medical reason the person cannot safely wear a face
covering.
As per Class Order made pursuant to Section 22 of the Health Protection and
Promotion Act, R.S.O. 1990, c.H.7 issued by the Medical Officer of Health for
the Wellington Dufferin Guelph Health Unit dated June 10, 2020
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Clearly communicate to
your customers any new
practices and policies
that will affect their
shopping or service
experience. Post these
changes on your
website, on entrances,
and via email.

Post a notice that
customers who may be
sick, have been exposed
to someone sick or have
just returned to Canada
should not enter the
store.

Limit the number of
customers allowed into
the store at one time.
Provide a marked
waiting line area
outdoors if it is safe to
do so.

If possible, limit the
time allowed in the
store to keep the
traffic flowing

Post signs reminding
customers not to
handle items
unnecessarily (e.g.,
touching each piece of
produce, sifting
through bins of
products.)

Add two meter
(6 feet) markers
to floors to
promote
distancing in
aisles, line ups,
and self-service
cash registers. If
possible, create
one-way aislesClean carts and baskets

with disinfectant wipes
between each customer
or make disinfectant
wipes available to
customers before they
use a cart or basket.

Reduce the need for
customers to browse and
touch products and store
fixtures. If possible, ask
them what they need so
a staff member can get
the items.

Shorten store
hours or set
closure days 
to allow for
deep cleaning.
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Limit the amount of
stock placed out for
sale to minimize
contact, if possible. Let
customers know that
empty bins or shelves
are not necessarily
indicative of a
shortage.

Set designated or assisted
shopping hours for vulnerable
customers such as seniors or
persons who are
immunocompromised.

Encourage the use
of credit and debit
cards. Sanitize
payment keypads
and touch screens
between each
transaction.

Suspend the
use of
reusable
bags, cups,
travel mugs.

If handling cash, wash
or sanitize hands after
each transaction or
wear single-use gloves.
Designate specific
checkouts for cash use.

Ask
customers
to bag their
own
purchases.

Install plexiglass
barriers at cash
registers if available.

Remove customer access to touch screens and computers or sanitize them
often.

Extend or add flexibility
to return policies and
deadlines. Suspend
returns or keep
returned items in a
separate area and
sanitize them before
restocking

Remove materials
that cannot be easily
cleaned such as
newspapers, flyers,
sample items,
children’s play area
toys, complimentary
food and beverage
stations, etc.

Remove
customer
coat check
areas.
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